Journalistic Storytelling and Narrative Persuasion
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Theoretical Background Methods Results
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SCA (Y) with gender as presumed moderator (W) in a moderated mediation model SCA (Y) with gender as presumed moderator (W) in a moderated mediation model

Hypotheses
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consistent policy support & behavioral inten-
sions concerning meat consumption (study
H4: Females will develop greater NE with the 1) and organ donation (study 2)

exemplars and develop more SCA.

— Females experience greater NE and SCA, but indirect paths established for both males
and females, H4: partly supported

without exemplars.
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